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[MTPEJNCJIOBHUE

Y4yebnoe mocobme pa3zpaboTaHO B COOTBETCTBHHM C MOAYJIEM JIEJIOBOM Cdepsl
KOMMYHUKaIMK yHUUUIUpoBaHHOW mporpammbl COY «HOCTpaHHBIN S3BIK» IS
TaKOTO HAIIPABJICHUS OATOTOBKH KaK « DKOHOMHUKAY.

B oCHOBY wu31aHHs TMOJOXKEHA HIES B3aMMOCBS3aHHOTO W3YYEHHUsI JIEKCUKH U
OJIHOBPEMEHHOI'O0 Pa3BUTHS OCHOBHBIX KOMMYHUKATHBHBIX HAaBBIKOB: YTECHUS,
TOBOPEHUS U MUChMA. DTO ONPEIEIUIIO CTPYKTYPY U COJIepKaHhe Y4eOHOTo MmocoOus.

Paznenbl yueOHOTO MOCcoOUs MOCTPOEHBI IO €AMHONM CXEeMe: B Hadalle KaxJa0Mh TeMbl
UIYT TEKCTHI JJISI U3YyYarOLIEro YTeHHs, NEPEBOAA U MEPECKa3a, 3aTeM CIHUCOK CIIOB
JUTST U3yYCHHsI HAW3yCTh, MOCJE 3TOT0 — TEPEBOJHBIC YIMPAKHEHUS IS PaObOTHI C
HOBBIMU JIEKCUYECKUMH €AUHULIAMU, U 3aBEPIIAECT KAKIYIO TEMY MEPEUYEHb BOMPOCOB
JUIS1 TOATOTOBKM MOHOJIOTMYECKOTO BhICKa3bIBaHUs (20 peasioKeHU).

Tekcr ompenensieT TeMy, a TaKKe COIEPKHUT JIEKCHYECKU U MH(OpMaUOHHBIN
Matepuall, MNOJJIEKAIMA AKTHBHOMY YCBOCHHIO M HCIOJIb30BAHHIO B CHUTYaIUsX
y4eOHO-pEeUeBOro OOIECHHUS.

[TocneTekcToBbIE yNpPaKHEHUS OPTraHU30BaHBl B JIBE PYOPUKU: TME€PEBOIHbBIC
VOPOKHEHUST 10 OTpabOTKE JIEKCHKH, W 3aJaHusl 10 Pa3BUTHUIO HAaBBIKOB
MOHOJIOTUYECKOU ycTHOU peun. [Ipu sTom, Bcsi paboTa C JIGKCMKOW HampaBiieHA Ha
AKTUBM3ALMIO U PAaCIIMPEHUE CIIOBAPHOIO 3araca 1o TeME.

TPEBOBAHUS K UTOI'OBOM ATTECTAIIUM

JlJist MOATOTOBKM K 3a4eTy/3K3aMeHy He00X0AuMO:

1) I[ToAroTOBUTH K MPOBEPKE U MOCIICTYIOMIEH MyOIUKAIUK CTAaThiO (00BEM — MUHUMYM

3 cTp.) IO COOTBETCTBYIOIICH TeMAaTHKE HAYYHOT'O MCCIICAOBaHUS | )UIM Ha aHTJIMICKOM
SI3bIKE, 2)WJIH Ha PYCCKOM SI3BIKE TIPH YCIIOBUH, YTO B ATOM ClIy4yae B CTaThe OyIeT
MpeACTaBIICH KOMIIApaTUBHBIM aHAJIN3 CUTYyaIluid B aHTJIOSA3BIYHBIX CTpaHaX.

2) Ucnionb3yst naHHBIE MeToaMyeckue ykazanus Yactu I moaroToBuTh yCTHBIE
nepeckasbl TEKCTOB KaXIOro ypoka (ne menee 20 npeonodcenuii 6 Kaxicoom
nepeckase), T.e. TpU TIepecKasa.

3) BolyuuTh Ham3yCcTh CJIOBAa KaXIOro ypoka (071 mMpeHuposKku KOHMpPOIs
0811a0€eHUsl IeKCUKOU PEKOMEeHOYemcsl 80CNONb3068ambcs Jlekcuueckum MUHUMYMOM,
ykazannom 6 Ilpunoocenuu Nel).

4) BBIIIOJIHUTS YCTHO TepeBOAHbIEe YNMPAKHEHHS W IOJTOTOBUTHCS K YCTHOMY
OTBETY IT0 HUM.

5) Bocrionb3oBaBiiuchk 3aganueM Ne3 kaxmoro ypoka Yacrm I BwIOpath 1-2
BOMPOCAa W MOATOTOBHTH YCTHbIe coolmenusi (ne menee 20 npeonodxcenutl 0Jis
Kaxco020 ypoKa) Nisi KOHTPOJIS HABBIKOB MOHOJIOTHUECKOU PEYH, T.€. TPU MOHOJIOTA.

6) Ucnonb3ys nanubie Metoquueckue ykazanus Yacrtu Il BBIOIHUTH MACHMEHHO
KOHTpoJibHYIO paboty Ne 1. TloaroroButh rpaMMaTHYECKUH MaTepHal IO
KOHTPOJIbHBIM paboTaM JJii YCTHOW 3alluThl (cnpawuseaemcs npenooasamenem
UCKTTIOYUMENbHO 6 CIYYAU HATUYUSL OUUOOK 8 NUCbMEHHOU pabome).
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I CEMECTP
Yacrts [. JEKCHYECKASA
LESSON 1. «MANAGEMENT & CULTURAL DIVERSITY»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):
BUSINESS OVERSEAS

Nowadays. an increasing number of people are moving to another country to pursue
an mternational career. Some people believe that doing business and working abroad
would bring a lot of benefits but others have many counter views.

The doing business overseas has some advantages and disadvantages. In today’s
competitive job market, not spending time in prosperous foreign countries can damage
vour chances of climbing the career ladder. It 1s no surpnise then that more and more
professionals are looking for opportunities to start-up m a foreign country and to
broaden their honizons of their business. On the one hand. doing business in an
advanced country helps getting higher income and having golden job opportunity.
Doing business overseas i1s much easier if evervone works to the same standards.
Unfortunately. doing business overseas 1s still complicated by differences among
countries of law, regulation and custom.

Working 1n another country or with an organization from another countries demands
knowledge and consideration of their environmental forces in order to create a good
strategic plan. To be successful in international business manager must be aware of the
culture with which they deal Cultural differences can be quite subtle, and they affect
all parts of the overseas business relationship. Advertising. for example. may need to
be adapted to work in different countries. Advertising campaigns that work well 1n the
US may not work at all in the UK.

International operating companies must have a strategic management plan that takes
into consideration the real and potential forces in a foreign environment. as well as the
forces at work in the domestic environment. A manager has to understand the new
environment, which means understanding the people and their culture.

Language and communication barmers are also some obstacles that international
businessman must overcome. Differences of language can raise the cost of domng
overseas business, too. Negotiating a business deal 1s mmpossible if vou only speak
English and your potential business partner only speaks Mandarin. Worldwide, there 1s
growing use of English as the language of business. Negotiating a trade deal often
requires the services of translator. Hence, 1t 1s crucial that people should enhance
language skills and learn customs before doing business in a foreign country. As for
instruction manuals for products, they may have to be produced in multiple languages.
The Swedish firm IKEA solved this problem by producing mstructions for their flat-
pack furniture entirely in pictures.




Physical forces and geographic factors such as mountams and deserts are barriers to
the movement of people and deternune transportation and production cost too.

Lack of international agreement on the status of educational qualifications can also
impede overseas business. particularly in service industnies. If an accountancy
qualification gained in Gabon i1s not recogmized i the US, 1ts holder cannot sell
accountancy services to US firms. Lawvyers and tax accountants particularly suffer
from these kinds of barners. since countries are mntensely protective of their national
laws and tax rules.

Another important area 1s legal considerations. both domestic and international
where a company decides to register 1ts headquarters. Knowledge of the laws 1 both
host and home countries. as well as international law. 1s essential. Specific legal
considerations include tax laws and their relative enforcement. liability laws,
employee-emplover relations. and. most importantly. quotas and other restrictions on
imports and exports. In dealing with foreign countries. agreeing on the legal basis for
international relations 1s equally problematic.

Political forces can have an impact on orgamizations operating in foreign countries.
Political instability 1s enough reason for a company to carefully weigh potential gains
and losses. Strategic management should be based on careful observation and analysis
of the political environment.

It 1s evident. that business abroad 1s believed to be a great chance for making
money. However, an orgamization that plans to establish a branch in a foreign country
should examune the labor pool; skills, social status, religion. gender. and age are major
factors that can influence the success of a business. Distribution channels for goods
and services must also be considered. Examuning of concentration of wholesalers and
retailers. gross national product (GNP) per capita i another country 1s mandatory for
successful strategic management in the mnternational arena. Larger corporations are
more likely to affect developing countries. This 15 due to several factors:

Magnetism — This refers to the ability of multinational corporations to integrate and
coordinate a global system. which gives them the power to affect the social, political
and economic development of the nations with which they do business.

Diversity — Because these large corporations are geographically diversified in their
operations. they are mummally dependent on anv location. This increases their
bargaming power in dealing with their host countries.

Flexibilitv — This refers to the ability of multinational corporations to adapt to
changing environments.

Changes in the political factors may mean that a government suddenly restricts
exports and mmports, which would have a definite impact on doing business overseas.
Therefore, a strategic management effort n a multinational company should include
research of all domestic laws that regulate mternational trade or transfers.

Raising barmers to overseas business 1s sometimes seen as a solution to a domestic
slump. Countries can be fiercely protective of local standards. particularly when they
are suffering economuc difficulties. If we shut out foreign companies. domestic
businesses will grow and thnve Impeding overseas business can simply mnvolve
tightening local regulations and adopting policies that favor local businesses owver
foreign ones.




The international environment of a multinational enterprise consists of independent
multinational orgamizations, such as the United Nations, the World Bank. the
International Monetary Fund. and the International Orgamization for Standardization.
as well as international treaties and exchange rates. The main purpose of these
orgamizations 15 to facilitate. promote. and provide security for the international
exchange of products, services and money. Therefore, these valuable resources should
be integrated into the strategic planning process of a multinational operation.

The World Bank also facilitates business relations by addressing the money needs of
future business partner in LDCs (Least developed countries). This Bank i1s an example
of a multinational organization that facilitates large projects between nations and
multinational enterprises. The World Bank has a major interest i the success of any
project it funds. Therefore, integrating the services of this orgamization adds the
support of one of the most powerful forces in the world.

Of course, differences among countries can be advantageous for overseas business.
Marketing companies and advertising agencies, for example. benefit from cultural
differences that make standardization of marketing approaches mmpossible. And where
would the global food and restaurant industries be without cultural differences in taste
and cooking practice? However one should say. that those who work to o1l the wheels
of international trade — negotiators, lawvers, accountants, supply chamn consultants and
financial services providers — benefit from the fact that not all differences can be
ironed out.

ACTIVE VOCABULARY

to pursue JIOOUTHCS, OCYIIECTBUTD
counter views ITPOTUBOIIOJIOKHASI TOUKA 3PEHUSA
prosperous 0J1aronoIy4yHbIi, MpeycrneBarIui

to climb the career ladder

to broaden their horizons

to be aware

to affect = to have an impact on
campaign

foreign / domestic environment

to overcome obstacles

negotiating

to enhance language skills
instruction manuals

entirely

to impede

legal considerations

essential

tax laws

enforcement

restrictions on imports and exports
to weigh potential gains and losses

ITOAHUMATHCS IO KAPbEPHOM JIECTHULIE
pacIMpuTh CBOW KPYro3op

3HATh, OBITh OCBEJJOMJICHHBIM

BJIMSITh, OKa3bIBaTh BIMSHUE HA YTO-JINOO
KaMIaHUs

BHEUIH:S / BHYTPEHHSIS cpefia
IIPEOA0JIETh NPEIATCTBUS
IIEpEroBOPHI

YIIYUYIIUTD SA3bIKOBbIE HABBIKU
PYKOBOJCTBA 10 IKCILTyaTalUH
IIOJIHOCTBIO

3aTPyAHATh, IOMCHIATL, BOCIIPCIIATCTBOBATL

MIpaBOBbIE COOOpANKEHUS
CYIIECTBEHHBIN

HAJIOTOBOE 3aKOHO/IATEIHCTBO
UCITOJIHEHHE, OCYILIECTBIICHNE
OTrpaHUYEHMs] Ha UMIIOPT U 3KCIOPT

B3BCIINBAaTh IIOTCHIIMAJIIBHBIC BbIT'OAbI 1 Y6BITKI/I
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to establish a branch YYPEAHTh / CO31aTh (hrIral
distribution channels for goods and  kananb! pacnpeneeHuss TOBApOB U YCIyT
services

wholesaler and retailer ONTOBUK W PO3HUYHBIN TOPTOBEI
gross national product (GNP) per  HalMoHalbHBIM BaJOBBI MPOAYKT HA IyIIy
capita HACCIICHUS

bargaining power in host country ~ meperoBopHas cuiia / IeperoBOPHBIC ITO3UIIUN B
IPUHUMAIOIIEM TOCYAapCTBE
to adapt to changing environments  amganTHpOBaThCS K H3MEHSIOIIMMCS YCAOBHUSIM

to restrict OrpaHUYMBATH

strategic management effort YCHJIMSA MO CTPATETHYECKOMY YIIPABICHUIO

slump naJicHue, KPU3UC

impeding overseas business MIPOTHUBOJICHCTBHE 3apyOCIKHOMY OH3HECY

tightening local regulations Y)KECTOUCHUE MECTHBIX IIPaBHUII

the International Monetary Fund MesXTyHapOIHBIN BaTIOTHBIN (DOH/

to facilitate COIENCTBOBATE, CIIOCOOCTBOBATE

LDCS(least developed countries)  ctpansl TpeTbero Mupa, HaMMeHee pa3BUTHIC
CTpaHbI

2. Translate into English:

1. UrobEl HMeTP VCHOEIIHVED Kapbepy., HYAHO IIPHOOPECTH ONBIT pabOTEL B
NpoLEBETAIIEH CTpaHe.

2. HeyauBHTENBHO. 9TO MHOTHE IIOJH HMEIOT IPOTHBOIOIOMAHBIE B3rIAIL Ha
BO3MOEKHOCTE IOPabOTATE 3a pyOeKoM.

3. Ilepeezn B OpyIvio CTpaHy MOMOTAET TEOIAM PacIIHPHTE TOPHIOHTEL.

4 Hama opranuszamug IUIAHEPYET OTEPBITE (HIHAT B cTpaHe [peThero MHpa H
OPraHH20BATh KAHATEI pacipeIeleHHA TOBApPOE.

3. KyneTypHEIE pazmHTHA MOIVT CYIDECTESHHO MOBTHATE HA MeETYHAPOIHBIH
OH3IHEC.

6. VEecTOYeHHe MeCTHBIX NpPABHI ABI4eTcAd OJHHM H3 IPeNaTCTEHH, KOTOpEIe
MEHEIEEP JOLEECH IPE0gOIETE.

7 buseecy B gOpyrodl cTpaHe 3a9acTVIO [PHXOOHTCA aJadTHPOBAaThCA K
H3MEHAIOITHMCA VCIOBHAM.

8. Kaprepuaa mecTHHIIA BakHA 119 T0ODOT0 MEeHETKepa.

O 1 onoroBHK, W pO3SHHYHEIA TOProBel JOAKHBI HMETh pPVKOBOACTBO IO
IKCIUTYATALHH TOProBOro 00OpyI0BAHHA.

10. Mexayrapoaseni EamOTHEIA GoHI cONSHCTEVET PAaiBHTHID MEATYHAPOIHOTO
dHHAHCOBOTO COTPYIHHIECTBA.

3. Choose one — twao of the guestions. Prepare the answer in 20 sentences using
the new words:

1. Have you ever lived or worked abroad? Do vou know anvone who lives or works
abroad?
2. What problems can people who work abroad have?



3. What countries would you like and not like to go and work m?

4. What jobs are the most respected in your country?

3. What are advantages of working overseas?

6. Do you think working abroad 1s essential for a successful career? Why / why not?



LESSON 2. «CORE SKILLS»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):
TOP QUALITIES AND SKILLS OF A SUCCESSFUL MANAGER

All emplovers. clients, and professional colleagues are going to expect the applicant
for the position of an executive to be able to do certamn things well. Take the time to
not just learn core skills but to excel at them. Practice, practice. practice!

Phvsical appearance

The physical appearance and the personality of the manager have great contribution
in his success in the business. If he has good appearance and commanding. it
impresses the emplovees and makes him a successful manager.

Education

Today business 1s a complex activity and demands the services of educated and
skilled persons. So the education 1s compulsory for a good manager.

Technical Sklls

Today every business demands some sort of technical skill. So a good manager /
econonust / busmmessman must know all those techmical skills required for that
particular busmness. Managers are expected to know most. 1f not all things, of the
technical areas of the profession. This does not mean that they should know every little
detail immediately, but that they should possess an understanding of the area. For
example if a company wants to manufacture Air crafts, then its managers must be
engimneers and if there 15 a wish to open an audit firm then managers must be a charted
accounted. Throughout the career, manager will continue to leam and expand his
business knowledge base in a life-long learning expenence.

Technology Skills

In today's computer-onented world, the manager must understand computers
including knowledge of accounting systems and different software packages.
Managers work with computers of all shapes and sizes from the standalone PC to
networks of hundreds of computers located across the country. Much of the work that
managers do uses the computer from entening financial data into an accounting system
to prepanng tax returns and some managerial reports using a modem software
package.

Homnesty

It 1s true that honesty 1s a best policy, so. for the success of the business 1t 1s
necessary to be an honest person. A real manager should not decerve anyone. He
should not nmx up inferior quality i his own. He should work honestly. So people will
trust him and as a result. business will develop.

Hard working

A manager must be a hardworking man. He should be used to work under pressure
and for a longer tume. If he 1s not hard working and 15 a lazy person he will have to
suffer losses.

Courtesy
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A manager must be a cool minded person and should talk with s subordinates,
colleagues and customer politely. He should not leave courtesy 1n any case. only in this
way he can win the hearts of his customers and can develop the business relations.

Steadfastness

A good manager 15 always steadfast in his dealing with financial affairs; he 1s not
disturbed by the usual business hindrances and small losses. He sets objectives. and
decides how their organization can achieve them. This involves developing strategies,
plans and precise tactics. and allocating resources of people and money.

Discipline

It 15 the quality of a good businessman. He must be punctual and dutiful. He must
not leave today s work on tomorrow. A real supervisor should act as a positive role
model for all emplovees. and this can strengthens the team.

Critical Thinking Sklls

In business. cntical thinking refers to vour ability to relate items. knowledge, and
insight together so that he may provide wvaluable and quality advice to strategic
decision makers. Cntical thinking requires strong problem-solving skills with the
ability to look beyond the mere surface and to evaluate a vanety of strategies. It often
involves taking a murky negative and tuming 1t into a sharp clear, cnisp picture. He
should not make delay in important decision and 1t 1s only possible when he has quick
decision power to settle the matters.

Ahility to plan

Planning 1s an essential element of business activity. A head of department always
has an eve on his past performance and thinks about lus future. A successful manager
always first determunes the targets for future and then prepares plans and budgets to
achieve these targets. He should be competent and able to forecast lus future demand.
At the end of each year he compares the actual results with predetermuned targets and
defines pomnts of efficiency and deficiency mn order to use these datasets i future
planning. So a good manager must be an expert of business planming and orgamization.

Innovation skills

New changes and mnovations are taking place in business like i any other field of
lafe. It 15 all due to new inventions and scientific and technological developments. So a
manager should always be ready to develop new ideas and obey new mles for the
advancement of the busmess.

Experience

It 15 nightly said that an old 1s gold. So it 1s necessary for the smooth munning a
business that a manager should have vast business experience. An expenenced person
can earn more profit as compared to a new one and can achieve success i any activity.

Communication power: oral / written communication

Many times a day a real manager has to delegate authornity, has to attend important
meeting and has to be skillful 1n negotiations with customers and with other people. If
he has effective commumication power then he can impress and convince the others. So
managers must not only know correct grammar and punctuation. but also how to
express themselves in all manners of circumstances. They must be able to clearly
explain financial requirements and procedures to colleagues, clients, and others who
are interested i such mnformation. They need to know how to evaluate and respond to
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many different circumstances. It 15 expected that managers will be able to practice
social skills of communication for creating a supportive environment. Critical business
decisions mvolving millions of dollars frequently hinge on the manager's ability to
think and respond quickly with accurate answers.

Leadership Skills

A manager 15 the leader. Managers must be able to motivate others to achieve
results. This requires the manager to combine excellent people skills with techmical
ability to mspire and influence the decision making process. So the work of a manager
can be divided into planning, orgamizing, integrating, measuring, and developing
people.

ACTIVE VOCABULARY

core skills OCHOBHBIC HAaBBIKH

employee CITy’)Kalui, padOoTaIONIU 10 HAMY

applicant for the position KaHIUAAT Ha JOJDKHOCTD

executive PYKOBOJIUTEITb, aIMUHHCTPATOP

to excel at IpeycIeBaTh B YEM-IIM00

employer HaHMMAaTeNb, paboToAaTe b

to employ HAHATH, TPYJAOYCTPOUTH

to demand TpeOOBAThH

manager YIPaBJISIONINHI, aAMHUHACTPATOP

to possess o0JanaTh

life-long learning experience OTIBIT HEMPEPHIBHOTO OOYUECHHUSI

to work under pressure paboTaTh 10 MPUHYKICHUIO

to suffer losses MIOHECTH YOBITKH

courtesy BEXKJIMBOCTh, 00XOIUTEIHHOCTD

subordinate IO TYMHCHHBIN

steadfastness YCTOMYHUBOCTD, HEITOKOJIEOMMOCTh

to deal with financial affairs 3aHUMAThCS (PMHAHCOBBIMU JICJIaMHU

to set objectives CTaBUTD LIETTH

to be punctual OBITh MMyHKTYaJIbHBIM

to be dutiful OBITh UCIIOJTHUTEIHLHBIM

superior, supervisor HaYaJIbHUK

to strengthen YCUJIUTh

ability to relate items, knowledge, and CII0OCOOHOCTH CBSI3BIBATH DJIEMEHTHI,

insight together 3HAHUS U JIOTaJIKH BMECTE

to take a murky negative and turn it IPUHUMATH MYTHBIH HETaTHB u

into a sharp clear, crisp picture npeBpamarh ero B PE3KHHd  YETKYIO
KapTUHKY

head of department PYKOBOIHUTEIb OT/Ea

to achieve the targets JIOCTUYb IIEJIEBBIX MTOKa3aTeIeH

to be competent OBITH KOMIIETCHTHBIM

to obey the rules HOJUHUHATHCS IIPaBUIIAM

to run a business BECTH OM3HEC
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profit npuObLIb

to delegate authority pacrpenensitb 00s3aHHOCTH

to be skillful in negotiations OBITH YMEJIBIM B IIEPErOBOpax
circumstance CIIOYKHMBIIIHECS 00CTOSITEIbCTBA
supportive environment Xopoiias paboyasi 00CTaHOBKa
to hinge on 3aBHCETh OT

(]

. Translate into English:

1. Ero 7omsHOCTE B KOMITAHHE 09eHE BAEHA.
2. AmvHHHCTpaTOp HameH QHPMEI CTABHT LIEIH, PaclpeleIdeT 00g3aHHOCTH, a
TAKCKe 3aHHMASTCA (PHHAHCOBBIMH JeTaMH.

3. VopaengromHi JomEeH OBITE He OPOCTO KOMISTEHTHEIM, HO H VMeIEIM B
MeperoBopax.

4 PyKOBOOHTENE 3TOH IPVINEl — 09eHb TATAHT/IHEGIA VIIPABIAROIIHI.

3. Mu1 mom#HE c030aTE B Hameld KOMIAHHH XOPOIIVEY padoTyvio 0DCTAHOEKY.

6. KanmumaTe! Ha JODKHOCTE JO/DEHE! OBITh MYHETYATBHEIMH H HCIIOMHHTEIBHBIMH.

7. Bects OmH3mec — BCerga TAKEIO0 H 3TO HE 3aBHCHT OT CIOMHBIIHXCA

ODCTOATEIECTE.

8. OHa He ODHT pabOTATE O NPHHYEICHHID H MOTIHHATECT IPABHIAM.

9. MeHem#epsl pa2BHEAIOT KA9ECTEA CEOHX IIOTIHHEHHELX.

10. 3T0T pYKOBOIHTENE — ¢ DOMBIIHM ONBITOM HENPEPEIEHOTD ODVISHHA.

3. Choose one — two of the questions. Prepare the answer in 20 sentences using
the new words:

1. Which skills are necessary for different jobs?
communication skills
basic IT skills
an ability to learn
team-working skills
time management skills
skills in problem solving
skills in planning and organization.
. What qualities are valued?
showing initiative
co-operative
self-motivated
self-confident
creative
flexible
well-organized.
. What skills should a specialist in management possess?
. What qualities are necessary for your future profession?

AW e o o 0 6 06 6 PO ¢ ¢ ¢ o0 o o
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5. What does it mean to know technical areas of the profession?
6. What does critical thinking refer to in management?
7. What do Technology Skills include?

14



LESSON 3. «PROFESSION OF AN ECONOMIST»

1. Read and translate the text. Prepare its retelling (not less than 20 sentences):
THE CAREER LADDER

Every person at the age of 14 to 16 has to make an extremely stressful decision. to
choose his or her own career. A career 1s what vou hope to do for a long tume or even
for vour entire working life. Choosing a career 1s difficult: the decision once taken will
influence vour future life. The earlier you decide on what profession 1s mteresting and
rewarding for you, the more you can achieve during vour lifetime.

Choosing a career 1s a challenging task indeed. It 1s all about finding the perfect
match between your personality. interests, and skills. On the one hand. modern society.
with 1ts hundreds of professions and jobs, presents a vast range of fumre job
opportunities. Industry and business, farming. science and education. medicine,
service, arts and journalism are just a few professional fields a young person can
specialize . On the other hand. modern society with its crises, unemployment and
inflation. makes a poor choice of profession a really bad mustake. You can choose a
profession vou really like, and face problems when looking for a job. Or you can find a
job you like, but 1t will be underpaid.

Besides. a voung person’s parents usually have their own ideas of what career path
to choose. Some parents are more democratic and let the child determine his future by
himself Some are oppressive and overprotective and try to force the child to make this
or that career choice. In this case. they often try to compensate for their own dreams
which have failed and the chances they have missed. Sometimes they see their child 1s
gifted in some field and try to persuade him to choose this profession irrespective of
the fact if he likes 1t or not.

In spite of all the problems mentioned above, the choice has to be made. To make 1t
easier for the young people. there 1s some professional advice. It's best for the voung
man to start this process as early as possible, i1deally in the tenth form You should
determune 1f vou would like to continue 1n higher education, or to learn a trade and
look for a job. It's up to the person to decide. but you should remember that to get
more chances, you should strive for higher education which enables vou to be qualified
for skilled labour. You should determine what vou mught like to study or major mn at
college. You will surely also get suggestions from famuly, friends. and high school
teachers and guidance counsellors. You also have to consider the demand for a
particular career i the labour market. Choosing a career where there are linmited job
opportunities can greatly increase the challenges you will face.

There are. of course. a lot of examples when people have changed their career paths
in their twenties, thirties and even forties but, of course, 1t 15 better to make the night
choice at the very beginning. Here 15 one of such stories:

Getting a job

When Paul left school he applied for (= wrote an official request for) a job 1n the
accounts department of a local engineerning company. They gave him a job as a trainee
(= a very jumior person i a company). He didn’t earn very much but they gave him a
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lot of traiming (= orgamized help and advice with learming the job). and sent lnm on
tralIng courses.

Moving up

Paul worked hard at the company and his prospects (= future possibilities in the job)
looked good. After his first year he got a good pay nise (= more money). and after two
vears he was promoted (= given a higher position with more money and
responsibality). After six years he was in charge of (= responsible for/the boss of) the
accounts department with five other emplovees under him (= under s
responsibility/authonty).

Leaving the company

By the time Paul was 30, however. he wanted a fresh challenge. He was keen to
work abroad, so he resigned from his company (= officially told the company he was
leaving his job: vou can also say «he quit the company») and started looking for a new
job with a bigger company. After a couple of months he managed to find a job with an
intermational company which mnvelved (= included) a lot of foreign travel. He was very
excited about the new job and at first he really enjoyed the travelling. but__

Hard times

After about six months_ Paul started to dislike the constant moving around. and after
a yvear he hated 1t; he hated living 1 hotels, and he never really made any friends in the
new company. Unfortunately his work was not satisfactory either and finally he was
sacked (= told to leave the company / dismussed / given the sack) a year later.

After that, Paul found things much meore difficult. He was unemploved (= out of
work/without a job) for over a year. He had to sell his car and move out of his new
house. Things were looking bad and in the end Paul had to accept a part-time job on a
fruat and vegetable stall in a market.

Happier times

To his surprise. Paul loved the market. He made lots of friends and enjoyed working
out m the open air. After two years, he took over (= took control of) the stall Two
years later he opened a second stall, and after ten years he had fifteen stalls. Last year
Paul retired (= stopped working completely) at the age of 35, a very rich man.

ACTIVE VOCABULARY

to make a decision NPUHSATDH PEIICHUE

to influence OKa3bIBaTh BIIUSHUC

range IMana3’ox

unemployment 0e3paboTuia

underpaid HU3KOOILTAYHBAEMBIH
career path KapbepHBIN MyTh, Kapbepa
to determine OTIPENIEIISITh

oppressive YTHETAKOIMN, TOAABIISFOLIAN
to fail HIOTEPIICTh HEeyIady

to persuade yOeuTh

irrespective of HE3aBHCHUMO OT
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tobeupto

to strive

to apply for a job
trainee

training

training courses
moving up

prospect

pay rise

to promote

in charge of = responsible for

a fresh challenge
to be keen to
to resign from

to quit

to involve = to include
to be excited

to give the sack

to dismiss for; from
unemployed

to accept

a part-time job

to take over

stall

to retire

OBITH B Kypce

cTaparbCs

10/1aTh 3asiBJICHUE O MpueMe Ha padoTy

IPAKTUKAHT, CTaXKEP

oOyueHue

KypChI MTOBBIIICHUS KBATU(DUKAITUU

nepem., 4acmo MH. IEPCIEKTUBA; BUbL, INITAHBI HA
Oynyiiee

MEePCIEKTUBbI

MOBBIIIEHUE 3aPa0OTHOM IJIATHI

BBIJIBUTATh; MIPOJABUTATH; TIOBBIIIATH B YNHE/3BAHUHU
OTBETCTBEHHBIN, HECYIIHI OTBETCTBEHHOCTD,
OTBEYAIOIIINH (32 YTO-J1.)

HOBBIW BBI30B

CTPEMUTHCS K YEMY-IL.

YXOJIUTh B OTCTaBKY OT KyAa-i.,
OTCTaBKY; OCTABJIATh MTOCT
YBOJIBHATBCS

BKJIIOYATh, BOBJICKATh

OBITh B3BOJIHOBAaHHBIM

YBOJIUTH KOTO-]1.

YBOJIBHSTB; OCBOOOXKAATh OT 00A3aHHOCTEM
0e3paboTHBII

MIPUHUMATh, AABATh COTJIACKE HA YTO-IL.

HEMOJIHAS 3aHSATOCTb, HETIOIHBIA pabo4Yuil 1€Hb
NEPEHATh, BCTYNaTh BO BJIAJICHUE, 3aXBATUTh BJIACTh
JapeK, najgaTka, MpUIaBoOK

OCTaBJISATh, YBOJBHATH(CS); YXOJIUTH B OTCTABKY

1mogaBatb B

2. Translate the sentences from Russian:

1. Takwe gonOIHHTEIEHEIE

HABBIEH Kak 3HaAHHA HHOCTPAaHHOID H3BIEA H

HHQOPMATHEH CMOTVT JATh MHE BO3MOAKHOCTE IIOTYVIHTE ITOBEIIEHHS 3APILTATEL
2. B ovoyvimeMm 5 CcODHpAarOCEH CISTATE HOBBRIH BEIZOB. MOHM OCHOBHEIM ZaHATHEM

OVIeT MAPKETHHT.

3. 3apaboTHad nIaTa HrpaeT HEMATOBAEHVID POIE B IPHHATHH PeIIcHHA 10 IOBOIY

Oyoyimed paboOTHL

4. 3TOT NPAKTHKAHT XOPOIIO CHPABIAETCH C PabOTOH, MOITOMY ¥V HEro eCcThb BCE
IIAHCHI OBICTPO MOCTPOHTE KAPBEPY.

5. Om yImen B OTCTABKY, MOTOMY 9T0 MY OBLIO modTH 00

6. Ero vEomnmH, moToMy 9TO OH Ka¥IeIH JeHE OMa3ORIBAT Ha paboTy.

7. Ero moBEICHIH, TOTOMY 9TO OH OBLT TVYIMHM CHEITHATHCTOM B OTIENE.

8. OH mogan 3agBnacHHE HA 3TY paboTy, MOTOMY 9TO OH OELT Oe3pabOTHEIM.

9. Horas moLaxHOCTE MOIBONHIA €My PACKDEITE €0 JeI0BEIE KAYECTEA H MOKAZATE
BEIHKOISIHEIE CIeIHATEHEIS 3HAHHA.
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3. Choose one — two of the questions. Prepare the answer in 20 sentences using
the new words:

1. What can you tell about career you would like to build?
2. Why is it important to choose a profession correctly?
— What / who can help you make the right choice?
— Does the family tradition have any influence on your choice?
3. What is job satisfaction from your point of view?
4. Would you like to have the job with the frequent business trips?
5. What does your job involve?
— Are you responsible for anything or anyone?
— Have you had much training from the company?
— Have the company sent you on any training courses?
— Have you been promoted since you started in the company?
— Do you normally get a good pay rise at the end of each year?
— How do you feel about your future prospects in the company?
— Are you happy in the job or do you feel it is time for a fresh challenge in
another company?
6. What did you want to become when you were a little kid? Why do parents usually
play an important role helping children with the choice?
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Yacts Il TPAMMATHYECKASA

1. HUcmonws3ys naHHBIE 3TOW 4YacTH IMOCOOUS HEOOXOIWMO BBHITIOJHUTH
MUCHbMEHHO KOHTPOJbHYIO pabotry Ne 1. Jlnsg wu3ydeHUss rpaMMaTHYECKOIO
MaTtepuasa MojaydyuTh B OMOJIMOTEKE YUeOHMK IO aHTJIMMCKOMY s3bIKY aBTopa fO.
['omunbIHCKU.

2. IloaAroToBUTh TpaMMaTHYECKUN MaTepuall 10 KOHTPOJBHOW padboTe s
YCTHOM 3aIlIUTBHI.

TPEBOBAHUS K O®OPMJIEHUIO IMCbMEHHOM
KOHTPOJIbHOM PABOTbHI

[TucbMeHHbBIE KOHTPOJIBHBIE pa0OTHI CIEAYET BHITOIHSATD WIIH:

a) B OT/ICJIbHOM paboueil TeTpaau, ykazaB Ha 00JI0KKE c8010 chamunuro,
HOMep KOHMPOIbHOU padomul U Wu@gp HanpasieHus no020MmoeKu,

0) Ha CKpeIJICHHBIX JUCTaX A4 ¢ yKazaHHEM Ha TUTYJILHOM JIUCTE coell
Gdamunuu, Homepa KOHMPOILHOU pabomul U WUDPA HANPABTEHUS NOO20MOBKU.

KoHnTtposnbHbie paboThl KaK MUCATh PYYKON aKKypaTHBIM U pa300pUYUBBIM
MOIYEPKOM, TaK U NIe4aTaTh.

[Ipu BBIMOTHEHUN KOHTPOJBHBIX PA0OT HYKHO OCTABJISITH B TOJIS JUISI
3aMEUYaHUU MPETO/IaBaTEeA.

Martepuainsl ciieyeT pacroyiaraTh Mo yKa3aHHOMY 00pasILy:

1) o mempaoei

JleBasi crpanuua IIpaBas cTpaHuna
IHonst | AHIJIMHCKHMHA TEKCT Pycckmii Teker Hoas
2) 0ns aucmoe A4
Crpanuna
Pycckuii Teker Ioasn

Ecau xoHTponbHAs paboTa BeINOJHEHA 06€3 COOIFOACHUS TTePEeUNCIASHHBIX
yKa3aHUM WK HE B TIOJIHOM 00BEME, OHA BO3BpAIlaeTCsl 0€3 MPOBEPKHU.
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I'PAMMATHUYECKOE 3ATAHUE

Heo0xoqumo YCBOUTS CJICAYIOIIIUE pa3deibl Kypca:

1. ma cymiectBuTEeIbHOE. MHOKECTBEHHOE YMCII0. APTUKIIU U TIPEIJIOTH.
[Mangexu. CyiecTBUTENbHOE B QYHKIIMH ONPEIEIICHUS.

2. Ums mpunaratensHoe. CTeneHb CpaBHEHUS.

3. YucaurensHoe, many,much.

4. MecroumMenusi. Yactuiipl some, any, NO.

5. BunoBpemennsie  ¢opmer  Indefinite, Continuous, Perfect, Future
NEHCTBUTENLHOTO 3asi0Ta. DYHKIIMK U CCIPsDKEHUE II1aroJio to be, to have.

6. OCHOBHBIE CiTy4au CJIOBOOOPA30BAHMS.

7. BunoBpemennsie Qopmbl rimaroios, Past-Indefinite, Past-Continuous
akTUBHOTO 3aora. OCOOEHHOCTH MX TIEPEBOIa HA PYCCKU S3BIK.

8. MopanbHbI€ TJIaroJIbl M MX 3aMEHUTEIIH. Can, may, must, to have to, to be
to, should...

9. Participle I, II B pynakusx onpenenenus oocrosTenscTsa. ['epyHanii.

10. IIpocteie HenuuHbIe hopmbl r1aroa UHPUHUTUB B QyHKINM:

a) MOJIeKAIIETro

0) COCTaBHOI YacTH CKa3yeMoro

B) OIIPEICIICHUS

') 00CTOSATENbCTBA IETU

11. Beccoro3Hoe MOTYMHEHUE B OMPEACTUTEIBHBIX M JAOMOJHHUTEIHHBIX

MPUIATOYHBIX TPEITIOKCHUSX.

12. I'pammartudeckue GyHKIIMK U 3HaYeHHE cioB that, one, it.

13. TTaccusHsbiii 3a0r (The Passive Voice) sunospemennbix gopm Indefinite,

Continuous, Perfect.
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KOHTPOJIBHAS PABOTA Nel

|. Ilepennmmre ciaenywinue npeajioxkeHus. Onpeneaure Mo rpaMMaTHYeCKUM
NPU3HAKAM, KAKOW YaCThI0 PeYH ABJISIOTCH CJI0Ba 0OpPMJICHHbIE OKOHYAHHEM -S,
U KaKYI0 (DYHKIHUIO 3TO OKOHYAHHUE BBINMOJHACT, T.€. CJYKUT JIU OHO:

a) nokazamenem 3-20 Jauya COUHCMBEHHO20 YUCA 2142014

5) RPUSHAKOM MHONCECHIEEHHO020 HUCIA CYyUeCmeumesibHo2co

8) nokaszameéeiiem npumANHCame1bHo20 naoesca umenu cyuiecmeumelbHoOZ20.

HepeBezmTe NMPEAJI0KECHUST HA pyCCKHﬁ HA3bIK.

1. Mr. Brown flies when he goes on business abroad.

2. My ticket is here on the desk, together with the passport and travelers cheques.

3. A stewardess looks at our passports.

Il. [lepenumuTe cjaenyionme npeaioKeHus 1 nepeBeanuTe UX HA PyCCKUii
s3bIK. BcraBbTe much wim many.

1. I don’t eat ... mangoes.

2. He eats ... fish.

3. She ate so ... dessert that she is in bed today with a stomachache.

4. That man drank so ... wine, and he smoked so ... cigarettes that he has a
terrible headache today.

5. Mary must not eat too ... salt because she has problems with her blood
pressure.

6. My mother says | eat too ... French fries and drink too... beer. She wants her son to
be healthy.

7. There is not too ... space in my flat.

I1l. TlepenumuTe ciaeayonue Npeai0KeHus1, copaep:Kanue padubie GopMbl
CPaBHEHMS U NepeBeIUuTe UX HA PYCCKUM A3BIK.

1.The profits of this firm will be much higher next year.

2.These conditions are the best in contract.

3.The more | studied the English language, the more | liked it.

IV. Ilepenumure 1 NUCbLMEHHO NepeBeNTE MPeIJI0KEHUSI HA PYCCKHUIl SI3BIK,
oﬁpamaﬂ BHUMAaHHue Ha nepeBoj HEONPECACJICHHBIX H oTpHMIaTEC/IbHbIX
MeCTOMMEHMH.

1. Some five hundred people were present at the meeting of stockholders.

2. Do you know any foreign language?

3. Any good of this corporation is valuable from stock.

V. Ilepenumure cjeaylmue MNpeJIOKeHUsI, OmNpeaeaure B  HHX
BH/IOBPEMEHHYI0 (popMy IJ1aroJioB, nepeBeauTe NPeIIOKeHUs HAa AHTJIUNCKUM
SI3bIK.

1.OH 3aKaxeT ToBap B CPOK, €CJIM Y HETO HE OYAET APYTUXx Jie.

2. Ecnu st He moMory emy, ero Ou3HEC MPOBATIUTCS.
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3. OH He moiAeT B 0UC CETOTHS BEYCPOM.
4. Ecnu oH He moiiieT Ha paboTy, OH OyIeT aoMma.
5.Ecnu Tl Opranusyenib cBo€ J1e10, Te0e NpUaETCS HaHATh OyXranTepa.

V1. Packpoiite ckooku, ynorpedus Present Indefinite maum Present Continuous.

1. What he (do) in the evenings? - He usually (play) chess or (watch) TV.

2. I won’t go out now as it (rain) and I (not to have) an umbrella.

3. The last train (leave) the station at 11.30.

4. He usually (speak) so quickly that I (not to understand) him.

5. Ann (make) a dress for herself at the moment. She (make) all her own clothes.

6. Hardly anyone (wear) a hat nowadays.

7. I’'m afraid I’ve broken one of your coffee cups. —Don’t worry. I (not like) that set
anyway.

8. I (wear) my sunglasses today because the sun is very strong.

9. Tom can’t have the newspaper now because his aunt (read) it.

10. I’m busy at the moment. I (redecorate) the sitting room.

VII. TlepeBennTe cienywoniue npeajioxKeHusl, NOAYEPKHUTE B KAKI0M U3 HUX
rJaroJi-ckazyemoe, onpe/eJure ero BUIOBpeMeHHY0 ¢opmy.

1.Buepa B A€BATH 4acOB BeUepa s1 CMOTPEN TEIEBU30P.

2.Korja Mbl BBIIIUIM HA YIIUILY, IIE€JT CHET.

3.Korna st BiepBbie BCTPETUII MOIO HEBECTY, OHa padoTaja B IIKOJE.

4.0Ha HakpbIBajia Ha CTOJI, KOT/Ia Mbl IPUIILIH.

5.C xem BrI pazroBapuBaiu, korja s mo3BoHu1 Bam?

6.5 yacTo xoaua B 3Ty OUOIMOTEKY, KOraa paboTal B 3TOM palioHe.

7.MbI BCTPETWINCH C HUM B TO BpeMsi, KOT/Ia sl CTOsJIa Ha aBTOOYCHOM OCTaHOBKE.

8.Buepa MbI BECh JIEHB T'YJISUIN B TTApKE.

VIIl. llepenumure ciaeayomue npemioxenus, noxrdepkuure Participle I, I u
yCTaHOBUTEe (QYHKIMM KAXKAON0 M3 HHUX, T. €. YKaKUTe fABJIACTCHA JH OHO
OonpeacjacHuem, 00CTOATEIHLCTBOM MJIM YaCTBIO rjaroJja-cKasyemoro. l'[epeBezmTe
HAa PYCCKHUM A3bIK MPeAI0KeHMs.

1. The women sitting in the enquiry office is our secretary.

2. The advertised merchandise was not viable at store.

3. The articles written by this political observer are read with great interest all over
world.

IX. IlepennmmnTe ciaeayrouue nNpeajioKeHusi, NOJYePKHNTE B HUX MOJAJIbHBIH
rJIaroJ1 MJIM ero SKBuBaJieHT. IlepeBeanre npea1oKeHus Ha PyCCKUM A3BIK.

1.The company should pay the expenses by borrowing from the government.

2.He has to inspect the work of this once a year.

3.The firm may use an opportunity to bay raw materials and equipment.

4.The contract is to discuss by both sides of representatives.

X. Packpoiite ckooku, ynorpeous Past Indefinite mam Past Continuous.
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1. How you (damage) your car so badly? — I (run) into a lamp-post yesterday. — |
suppose you (drive) too quickly or were not looking where you (go).

2. As he (get) into the bus, it (start) suddenly and he (fall) backwards on to the road.

3. I (call) Paul at 7.00 but it wasn’t necessary because he had already got up.

4. When | (hear) his knock | (go) to the door and (open) it, but | (not recognize) him
at first because (he wear) the glasses.

5. As | (cross) the road | (step) on a banana skin and (fall) heavily. I still (lie) on the
road when | (see) a lorry approaching. Luckily the driver (see) me and (stop) the lorry
in time.

Xl. IlepenuiuuTe cjeayromue MpeaioKeHUsi, onpeaeuTe B KaKI0M U3 HHUX
BHAOBpPeMeHHYI0 (opMy rJarosa-ckazyemoro B Present Perfect wmam Past
Simple. IlepeBeauTe NpenioKeHUA HA PYCCKHIi I3BIK.

1. She just (to go) out.

2. She (to leave) the room a momentago.

3. We (not yet to solve) the problem.

4. When it all (to happen)?

5. The morning was cold and rainy, but since ten o’clock the weather (to change)
and now the sun is shiningbrightly.

6. Show me the dress which you (to make).

7. Oh, how dark it is! A large black cloud (to cover) the sky. I think it will start
raining in a few minutes.

8. Oh, close the window! Look, all my papers (to fall) on the floor because of the
wind.

XIl. Iepenumure cjieayonye npeaioKeHns U nepeBeauTe UX HA PyCCKUii
s3bIk. Ucnoab3yiiTe Present Perfect Simple BMecTo nHpUHNTHBA B CKOOKAX.
1. “Where's your father?’
‘I don’t know. He just (to go out).’
2. ‘Do you want to watch this film?’
‘Oh, no. I already (to see) it.’
3. “What are you looking for? You (to lose) your glasses?
Let me help you.’
‘Oh, thanks. I (to find) them already.’
4. She (to be) here several times, but she never (to buy) anything.
5. | (to know) you for many years, but | never (to hear) you speak like that before.
What (to happen)?

XII. Ilepenumure npenio:KeHUsT M TepeBeJUTe HX HA PYCCKUH HA3BIK,
o0pamasi BHUMaHHe HA pa3Hble 3HAUYEHHS I71aroJioB to be, to have, to do.

1. Our plant is to increase the output of consumer goods.

2. These computers will have to perform millions operations per second.

3. The exam was to start in the morning.

4.1 don’t like a lot of paper work and red tape.
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XI1V. IlepenumiuTe ciaeayionue nNpeaioKeHusi U nepeBeauTe MX HA PyCCKUii
SI3bIK, OOpalasi BHUMaHue HA QYHKIMIO HHPUHUTHBA.

1. It’s necessary to know a foreign language.

2. My friend was the first who consulted a lawyer about his debts.

3. Our idea was to hold a convention in Moscow.

4. To increase the productivity of labor one must use the methods we have just
described.

XV. Ilepenumure ¥ MUCHbMEHHO TNepeBeINTe HA PYCCKHMH S3bIK CJeaYyIolIue
npenyioxkenusa. IloMmHUTE, YTO CYObeKTHbIH M O0beKTHbIH HWHQUHUTHUBHBIM
OﬁOpOTbI COOTBETCTBYHOT NPUAATOYHBIM MPEATOKCHUAM.

1. Millions of people are recorded to have part in elections.

2. The model to be bought must be checked beforehand.

3. The properties of the watches are known to be determined next month.

4. We expect the scientific and technological progress to speed up the
intensification.

XVI. llepenumure cieaymomme npeaioKeHus, ynorpedass rjiarojbl B
cko0Okax B Active mim Passive Voice. OnpeaeanTe B KaxKI0M U3 IPeIJI0KeHHii
BHIOBPEMEHHYI0 (popMYy U 3aJI0T IJIaroJia cKasyemoro.

1. Nobody (to see) him yesterday.

2. The telegram (to receive) tomorrow.

3. He (to give) me this book next week.

4. The answer to this question can (to find) in the encyclopedia.

5. We (to show) the historical monuments of the capital to the delegation.

6. You can (to find) interesting information about the life in the USA in this book.

7. Budapest (to divide) by the Danube into two parts: Buda and Pest.

8. Yuri Dolgoruki (to found) Moscow in 1147.

9. Moscow University (to found) by Lomonosov.

10. We (to call) Zhukovski the father of Russian aviation.

XVII. TlepeBeaute HA AHTJIMICKHUIA A3BIK, YIOTPeOsisl 1J1arojisl B Passive
Voice.

1.Ham nmoka3zanu o4eHb CTPaHHYIO KapTUHY.

2.Te6s unryt. Unu nomoii.

3.Bac Bcex cobepyT B 3a51€ U pacCKakyT 000 BCEX U3MEHEHHSIX B IIKOJIbHOM
Iporpamme.

4. TloueMy HaJ HUM BCErJa CMETCA?

5. Ham Bcem manu OuneTsl Ha BHICTABKY.

6. Jlekmuu 5TOro 3HAMEHUTOro TMpodeccopa Bcerga CIyMAT € OOJIbLINM
BHUMAaHHUEM.

7. Menst xayt?

8. Im 3amanu Tpu TpyAHBIX BOIIPOCA.

9. 3a aupekTopom yxe nocnanu. [logoxaure HeMHOTO.

10. Beex npurnacuiiv B 00JIBIION 3a.
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XVIII. IpounTaiite u nepeBeaurte Bechb TekcT. [lepenummure I, I1 a63aub1 u
nepeBeanTe UX MUCHMEHHO.
Partnerships

A partnership is an association of two or more persons to carry on a business for
profit. When the owners of the partnership have unlimited liability they are called
general partners. If partners have limited liability they are «Limited partners». There
may be a silent partner as well — a person who is known to the public as a member of
the firm but without authority in management. The reverse of the silent partner is the
secret partner — a person who takes part in management but who is not known to the
public.

Any business may have the form of the partnership, for example, in such
professional fields as medicine, law, accounting, insurance and stock brokerage.
Limited partnerships are a common form of ownership in real estate, oil prospecting,
quarrying industries, etc.

Partnerships have more advantages than sole proprietorships one needs a big capital
or diversified management. Like sole proprietorships they are easy to form and often
get tax benefits from the government.

Partnerships have certain disadvantages too. One is unlimited liability. It means that
each partner is responsible for all debts and legally responsible for the whole business.
Another disadvantage is that partners may disagree with each other.

ITosicHeHHe K TEKCTY

partnership — maptaepcTBo;

to carry on business — Bectu neno;

general partner — o6t mapTHep;

limited partner — mapTHep ¢ OrpaHUYCHHOM OTBETCTBEHHOCTHIO;
secret partner — ceKpeTHbIN MapTHED;

law — ropucnipyaeHmms;

insurance — cTpaxoBaHHE;

stock brokerage — GuprkeBoe MaKIepCTBO;

to de legally responsible — ObITh FOpHIUYECKH OTBETCTBEHHBIM.
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Ipunoowcenue Nel
JIJEKCUYECKHUE KOHTPOJIbBHO-USMEPUTEJIBHBIE MATEPUAJIbBI

Jlekcuyeckne KOHTPOJbHO-U3MepuTenbHbie mMaTepuansl (JIKUM) npenHa3zHaueHbl
JUTsl IPOBEPKU 3HAHUN CTYJIEHTOB B KOHIIE ceMecTpa (€CiIH TUCHUIUIMHA 3aBEpIIaeTCs
TOJIBKO 3a4€TOM) WJIM Ha HK3aMEHAIMOHHOW CECCHM, €CJIM JUCUUIUIMHA 3aBEpIIaeTCs
HK3aMEHOM. J[JI1 OLIEHKM HABBIKOB MOHOJIOTMYECKOM PEYM CTYACHTOB MpEIIaracTcs
caeayrouiee:

1) CIUCOK JISKCUYECKOT0 MHHUMYMa TI0 KaX/I0i U3 MPOHICHHBIX TEM;

2) TpH TeKcTa ISl epecKasa;

3) BOMIPOCHI )T KOHTPOJISI HABBIKOB MOHOJIOTHUECKOM peYH CTYICHTOB.

3agaHus NpeararoTcs CTyJeHTaM B BUJIE OTACIIbHBIX OMJICTOB.

JleMoHcTpanusi 3HAHUM JIEKCHMYECKUX €IUHMI] (3 TEeMaTUYECKUX CIIUCKa CJIOB)
MIPOBOJUTCS O€3 JOTOTHUTEIHHOU BPEMEHHOM TOJITOTOBKH.

[lepecka3bl TEKCTOB TOTOBATCS CTYAEHTAMH CaMOCTOSITEIbHO B  paMKax
BBITIOJIHEHUS JIOMaliHero 3afaHus. Heobxoaumo mnoaroroButh He wMeHee 20
MPEIOKEHUN MO KaXKAOMY U3 TPEX MPEICTABICHHBIX JUIsl IEPECKA3a TEKCTOB.

Urto Kacaercsi KOHTPOJS HABBIKOB MOHOJIOTUYECKOW pEYH CTYIAEHTOB, TO
1enecoo0pa3Ho aaBaTh 2—3 MUHYTHI Ha MOJATOTOBKY OTBETA HA MOJYYEHHBIN BOIPOC.
[Tocime BBICTYIUIEHMSI CTyJE€HTa MOXHO 3a4aTh BOIMPOCHI Uil JIOMOJHEHUS
BBICKA3bIBAHUS U KOPPEKTUPOBKHU JIEKCUUECKUX U TPAMMATUYECKUX OIIHUOOK.

Bce 3amaHus TO3BOJSIOT ONPENEIUTh, HACKOJIBKO CTYAEHT OCBOWJI JIEKCHUKY,
rpaMMaTHUKy U, KOHEYHO, MTOKa3bIBAIOT YPOBEHb HABBIKOB MOHOJIOTH YECKOU PEUH.
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JEKCUYECKHU MUHUMYM

LESSON 1. <MANAGEMENT & CULTURAL DIVERSITY»

1.106UThCS, OCYIIECTBUTH

2.IPOTUBOITOJIO0KHAS TOYKA 3PECHUS
3.06;1aronoayYHbIH, MpeyCIeBarOIIHMA

4 xapbepHas JIECTHHUIIA

S.pacmIupuTh CBOM Kpyro3op

6.3HaTh, OBITH OCBEJIOMJICHHBIM

7.BIUSITH, OKa3bIBATh BIIMSHUE HA YTO-THOO
8.KaMITaHus

9. BHEIIHss / BHYTPEHHSIS cpejia

10. mpeoxoneTs NpensITCTBUS

11. meperoBopsl

12. yny4lIUTh SI3bIKOBBIE HABBIKU

13. pyKOBOACTBA IO AKCIUTyaTalluu

14. OJIHOCTBIO

15. 3aTpyAHATH, TOMENIATh, BOCIPENATCTBOBATh

16. mpaBoOBbIE COOOpaKEHUS

17. cymecTBeHHbIN

18. HaIIOrOBOE 3aKOHOAATEIIBLCTBO

19. ucriosiHEHUE, OCYIIECTBICHUE

20. orpaHUYEHUS HA UMIIOPT U SKCHOPT

21. B3BEIIMBATh MOTEHIIUATLHBIE BBITOJIBI  YOBITKH
22. yupeauThb / co3aaTh puiman

23. KaHaJIbl pacupeaesIeHus TOBapOB U YCIyT

24. ONTOBUK W PO3HUYHBIA TOPTOBEIL

25. HAIMOHAJIBHBIN BAJIOBBIM MPOIYKT HA AYIY HACEICHUS
26. IeperoBopHas cuja / meperoBOpHbIe MO3UIIMK B TPUHUMAOIIEM rOCyIapCTBe
27. afanTupoOBaTHCS K U3MEHSIOLIUMCS YCIOBUAM
28. OrpaHUYUBATH

29. ycunus 10 CTPATErnUYeCKOMY YIIPABICHUIO

30. mageHue, Kpus3uc

31. mpoTuBOEHCTBHE 3apyOeKHOMY OU3HECY

32. yKeCTOYEHNUE MECTHBIX ITPaBUII

33. MexayHapoJHblii BaIOTHBIN (GOH]T

34. conencTBOBaTh

35. crpanbl Tperbero Mupa, HaMMEHEe pPa3BUTHIE CTPAHBI
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LESSON 2. «CORE SKILLS»

1) oCHOBHbBIC HABBIKH

2) ciykaiyii, paboTaromui Mo HAlMYy
3) KaHaAUIAT Ha JOJDKHOCTh

4) pyKOBOJUTEIb, aIMUHUCTPATOP

5) mpeycneBarh B 4éM-1H00

6) HaHMMaresb, paboToaaTe b

7) HaHATh, TPYAOYCTPOUTH

8) TpeboBaTh

9) ynpaBisOIUii, aAIMUHUCTPATOP

10) oGmanath

11) ombIT HENPEPHIBHOTO OOYUCHHUS
12) pabotaTh 10 MPHUHYKICHUIO

13) moHecTH YOBITKH

14) BeXJIMBOCTH, 00XOIUTEILHOCTD
15) nmoaurHeHHBIN

16) ycTOHYMBOCTD, HEMTOKOJICOUMOCTh
17) 3aHuMatbcs PUHAHCOBBIMU JIeJIaMU
18) craBuTh 1CIH

19) OBITh MyHKTYaAJIBLHBIM

20) OBITh UCITOJIHUTEIBHBIM

21) HavaJIbHUK

22) yCWIIUTH

23) CroCOOHOCTH CBSI3BIBATH DJIEMEHTHI, 3HAHHS U JOTaIKH BMECTE
24) mpuHUMATh MYTHBIA HETATUB M MPEBPAIIATh €0 B PE3KUH YETKYIO KAPTUHKY
25) pyKOBOJUTEINb OT/IENIA

26) moCTHYb IIEJICBBIX TOKa3aTeIeH
27) OBITh KOMITCTCHTHBIM

28) MOMYMHSTHCS TPABHIIAM

29) Bectu Ou3HeC

30) mpuObLTL

31) pacnpenesiTh 00SI3aHHOCTH

32) OBITh yMEJNBIM B IEPErOBOPax

33) coXKMBIIHECS 0OCTOSATEILCTBA
34) xopormast pabodasi o0cTaHOBKa

35) 3aBuceTh OT
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LESSON 3. «PROFESSION OF AN ECONOMIST»

1) npuHATH pereHwe

2) OKa3bIBaTh BIIUSHHE

3) auamasoH

4) 6e3pabotuiia

5) HHU3KOOIIIaYUMBACMbIi

6) KapbepHBI TyTh, Kapbepa

7) onpenensaTh

8) yrueraromuii, moaaBIsONIIHA

9) noTepneTs HEyHAYY

10) yoenuts

11) HEe3aBHUCHMO OT

12) ObITH B Kypce

13) crapartbcs

14) monatk 3asBICHHE O IIpUEME Ha paboTy

15) mpakTHKaHT, CTaxKep

16) oOyuenwue

17) Kypchl OBBIIICHHSI KBATU(UKAIINT

18) mepeH., 4acTo MH. TIEPCIIEKTUBA; BUJIbI, IJIaHBI Ha Oy Tyiiee
19) mepcrneKTUBEI

20) noBskIICHAE 3apa0OTHOH ITATHI

21) BBIABHTaTh; MPOJBUTATH; MOBBIIIATH B YMHE/3BAHUH
22) OTBETCTBEHHBIN, HECYIIIMI OTBETCTBEHHOCTh, OTBEYAOIINH (32 YTO-I.)
23) HOBBIH BBI3OB

24) cTpeMUTBCA K YeMy-JI.

25) yXOaHTh B OTCTAaBKY OT Ky/a-JI., [I0/IaBaTh B OTCTABKY; OCTABJIATh IIOCT
26) yBOJBHATHCS

27) BKJIFOYATh, BOBJICKATh

28) OBITH B3BOJIHOBAHHBIM

29) yBOJIUTH KOTO-II.

30) yBOJBHSATH; OCBOOOXKIATH OT 0OSI3aHHOCTCH

31) 6e3paboTHBII

32) npuHUMAaTh, JaBaTh COTJIACHE HA YTO-I.

33) HemoHasl 3aHATOCTh, HETMOJIHBIA PadOYHil JICHb

34) nepeHsTh, BCTYNATh BO BIIAJICHUE, 3aXBATUTh BIIACTh
35) napek, manaTka, MPHIABOK

36) ocTaBIATh, YBOJBHATH(CS); YXOIUTh B OTCTABKY
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